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MypHan gns aHepPruyHo XeHWHHbI/

The Magazine for a Vigorous Woman

GLAMOUR

Glamour — XypHan AN 3HEPrMYHbIX COBPEMEHHbIX
XKEHWWMH, KUTEeNbHUL, 6ONbLWINX FOPOAOB, KOTOPblE
CNefaT 3a MOAOM, He NPOMYCKaloT HOBMHOK, 4acTo
XOAAT No Mara3uHam. OHW NGAT pa3Bnekatbes,
ofeBatbCs, TPaTMTb AeHbr. OHM yacTble noce-
TUTENIbHULBI PECTOPAHOB U Kade, TeaTpoB W XyAo-

Glamour is a magazine for vigorous women living in
big cities and tuned in to fashion who are frequent
shoppers with an attentive attitude to fashion nov-
elties. They enjoy entertainment, nice outfits and
spending money. They are frequent goers to restau-

BospacTt/Age TTon/Sex

Ob6pazoBaune/Education  ConuanbHbli cTaTyc/

Social status

rants, cafes, theatres and art exhibitions.
XECTBEHHbIX BbICTaBOK. ‘

AynuTopus ogHOro Homepa B Mockse/
Readership of every issue in Moscow

43%
87%
o

1 Cpearee/Secondary B PykoBoawTenn, cieumanucTsi,
education cnyxatumre/Top managers,
qualified specialists,

W 16-19 net/years
W 20-24 net/years

W KeHwuHbl/Women

AynuTopusa ogHoro Homepa B Poccum/ B MyxuuHb/Men

Readership of every issue in Russia M 2534 ner/years I Buicuee/Higher education e cojars
1 35-44 net/years W Apyroe/Other " Crypentsl v npoune/Students
and others

B 45+ net/years

BricoKkasi CTeeHb JoBepHs K peKkyiame/
High level of trust in advertisements:

Hocyr/Leisure
Restaurants 69%
B cnoprvisHbix kybax/ - 28%
Fitness clubs

L7151 GONBIIMECTBA YMTATEILHNL JKypHas Glamour — aBTOPUTETHEIN SKCIEPT: YBUAEB 3TV TOBaphI
B XypHase unTarensuuisl/For the majority of readers Glamour is a qualitative expert:
after having seen these products in the magazine readers:

dunancoss craryc/Financial status
Above average 63%
CpeaHuit/Average - 33%

[pyroe/Other I 4%

Peknama B Glamour Bceraa kpacusas
1 npusnekatenoHan/Advertisements in Glam-  93.4%
our always pleasant and attractive

UMUK XypHana nonoxuTenbHO BAUSET Ha
peknamupyemble B HEM Mapku/Glamour's im-
age favorably influences the image of products
advertised in it

92.3%

Peknama B Glamour xopowo AononHset
pefakunoHHble Matepuansl/Advertisementin - 83.5%
Glamour elaborates with editorial materials

Mokynanu ce6e KocmeTHKy/Bought cosmetics _ 78.8%
Bcerza o6paluatoT BHUMaHWe Ha peknamy o7
; . o
B GIam_our/AIways pay attention to advertise 72.5% Mokynanu napdiomepwio/Bought perfumes
ments in Glamour 64.9%

Pexnama B Glamour siBnsieTcs rapaHt1ei Mokynanu cpeactsa no yxofdy 3a koxeit/Bought products for skin care

KayecTBa ToBapa,/Advertisement in Glamour 66% _ 56.8%
uarantees a product’s qualit
g P q ¥ Mokynanu cpeacTBa no yxoay 3a Bonocamu,/Bought products for hair care _ 55.4%
[loBepsAtoT MapKe, €CK OHA PeKnammpyetcs :
ifiti i i 0y
B Glamour/Trust a brand if it is advertised in 65,2% Mokynam axceceyaph/Bought accessorizes .
Glamour 53.1%

Ecnu BugAr pexknamy mapku B Glamour ,

TO CK/IOHAIOTCS K NOKYNKe 3101 Mapku/More
inclined to buy a product they see advertised
in Glamour

Mokynanu moaHble Bewy/Bought fashion clothes

39.4%

16.1%

58,3%
TMokynanu TeEXHONOrM4ecKk1e HOBUHKM (M0G. TenedoHbl
1 npoy.)/Bought new technique gadgetries (cell phones and etc.)




Pacnpoctpanenne/
Distribution

['apaHTMpOBaHHBIN TUPAXK/
Guaranteed circulation

-ﬁ%ﬁ; 3 : 700 000

iR ¢

@ C.-TETEPBYPT/ST.
12%

10r/SOUTH REGION
®83%

1,2% VYxpanua/ Ukraine

1,55% Ctpansr CHI'/CIS Countries
0,79% Oansuee 3apyoeskbe/ Foreign Countries




NpoaBuxenne/
Brand s activities

GLAMOUR

VcTopnsa ycnexa Glamour
IIPOAOJI’KaeTCAa

Mbl He nepecTaem pajoBaTb CBOMX uuTaTesnei u
NapTHEPOB SIPKUMU U MHTEPECHBIMK NPOEKTaMM,
pacLmpss BO3MOXHOCTU AMOLIMOHANBHOTO 06LLEHHS
C Haleii ayauTopuen.

Npemus - 310
3HameHuTas MeX-
[yHapoAHas  npemus,
YYpEeXAEHHas KypHaNnom
B CLWA B 1990 roay.
C 2005 roga npemus
cyliecTtByeT 1 B Poccuu.

fonocys 3a  cambiX
yCNeWHbIXMTaNaHTIMBbIX
KEHWWMH MUpa  KMHO,
My3blKM,  cnopta ¥
6M3HECA  MOK/IOHHMLbI
GLAMOUR Bo BceM Mupe
€XEerogHo  Bbl6MpatoT
CaMblX LOCTOVHbIX
obnagatenbHUL,  KeH-

CKOro XypHanbHoro «Ockapan.

Bo Bpems Hawwu
YWTaTeNbHULbl CTPUTYT KYMOHbl CO CKMAKAMM Ha
HOBbIE KONNEKLMM B MOAHbIX Mara3uHax. B 2008 roay
B Mockse, CaHkT-MeTepbypre, HuxHem HoBropoae,
KasaHu, Exatepunbypre, Hoocubupcke, PocTose-
Ha-[loHy 1 Kpac-Hogape BO BpeMs peKnamHoi Kam-
naHWM Ham  yga-
710Cb OCYLWECTBUTL
6onee MuUNIMOHa
NPAMbIX KOHTAKTOB
C HaWWmK  4u-
TaTeNbHULAMN.

—3T10
pasBnekatenbHoe
cobbiTne ans
[NieBYlLEK, KOTOpble
N06AT noxofbl No
MarasuHam, Beayt
aKTMBHbLIN  06pa3

KM3HW U CUMTAIOT, YTO «MPOHMYHAs», «MOAHas»,
«CMenasi» — 310 MMEHHO MPo HuX. Mo ycnoBusaM
COPEBHOBAHWA  y4aCTHWUpl 3abera  AOMKHbI
npoGexatb CTO METPOB B TY(/X Ha KabGyKax.

MNo6eaeTenbHULbl 3aberoB NosyyalT AEHEXHble
npusbl M NamsTHble MOAapKM OT XypHana
GLAMOUR w» naptHepoB npoekta. LlaHc cTath
y4aCTHMLEM CaMoro [MamypHOro CrnopTMBHOIO
COpeBHOBaHWA €CTb y Kaxaoih. Heobxognmo
TONbKO 3aperncTpupoBaThCsa Ha caite www.glam-
our.ru.

GClamour’s Success Story
Goes On

We continue to entertain our readers and partners
by flamboyant and interesting projects through ex-
panding opportunities of emotional engagement of
our audience.

is a famous international award founded
by the U.S. magazine back in 1990. In 2005,
the award made its way to Russia.

By voting for the most successful and talented
women of cinema, music, sports and business,
GLAMOUR readers select the magazine’s Oscar,
in a way.

Every April, our readers reap discount coupons on
new collections in fashion stores during the

We managed to establish
around 1 million direct contacts with our readers
during the advertising campaign in Moscow, St. Pe-
tersburg, Nizhny Novgorod, Kazan, Yekaterinburg,
Novosibirsk, Rostov on Don and Krasnodar in 2008.

is an entertaining event
for girls with a great liking for shopping and an ac-
tive lifestyle and who believe that ironical, stylish
and daring are the synonyms that suit them. Under
the competition terms participants have to run the
distance of 100 meters on heels.

Winners receive money prizes and gifts from Glam-
our magazine and sponsors of the project. Everyone
has a chance to participate in the most glamorous
sport competition. You just need to register on www.
glamour.ru.



PerynspHbie I0510CEI

1-A CTPAHMLA 1ottt 650 000
Pa3Bopor ....1300000
lapaHTMpoBaHHas npaBas nonoca 710 000
CrennarnpHble IO3ULIN

4-5 cTpaHuLLa 06N0XKKK .. 1550000
3- cTpaH1La 06/I0KKU . 840000
1-1 pa3BopoT* ....... 1890000

lertdongep ....
2-1 pa3BopoT
3-# pa3Bopor
4-i pa3sopot
C 5-ro pa3Bopota Ao «CoaepaHus»
Pa3soport mexay «CoaepwaHnem»
«CopepaHnue»

PasBoport nepea «[ucbMoM pefakTopar ......... 1 600 000
«[lUcbMO peaaKkTopan .......... ... 840000
«Hag Homepom pa6otanu».... ... 840000
PasBoport nocne «[lucem yutatenei» . . 1600000

paBas nonoca «[lucbma yutatenem» ....
Monoca, oTKpbIBatowas py6puky Glamourama...... 800000
lpaBas nonoca B py6puke Glamourama ...
PasBopor B py6puke Glamourama .
paBas nonoca B «fopockone» ..
Pa3Bopot nocne «flopockona»
paBas nonoca B «Glam/uBa» ...
PasBopor nocne «Glam[usan .....
Monoca, oTKpbiBatoLLas pyopuky «Ceke»
MpaBas nonoca B py6puKe «CeKe» ........... 735000
Monoca, oTKpeIBatowWwas pyopuky «GlamTenon ....... 735000
MpaBas nonoca B py6puke «GlamTeno»
Monoca, oTKpbiBatowas py6puky «lcuxo»
[Monoca, oTKpbiBatowas pyopuky «Kapbepa»
MpaBas nonoca B py6puKe «Kapbepa» ..............
Monoca, oTKpbIBaloWan py6puKy «dkecnpece» ..
MpaBas nonoca B pasaene «Kpacortan .....
[Monoca, oTkpbIBatowwas pyopuky «MoHUTOp»
NpaBas nonoca B 1/3 KYPHANA ....cccoveereevererienenes

MogyneHas pexnama **
1/2 cTpaHuupl
1/4 ctpanuy,

....305 000
.... 200 000

LleHbl Ha pa3melleHne B KypHane AONOSHUTENbHbIX
peKnaMHbIX MaTepuanos (BKNaAOK, cale, 06pa3Los
NPOAYKUMM U Ap.) U PeKnamHbix ny6nvMKauui Tuna
promotional advertorials onpefenaTca B Kaxaom
KOHKPETHOM CJly4ae OTAENbHO.

3a rapaHTMpoBaHHOE MOCNefoBaTeNbHOE —pasme-
lieHne nonoc HaueHka 10%.

Bce pacueHku Ha peknamy AaHbl 6e3 yyeta HJC.
CKnaKa ons peknamHbix areHTcTs: 15%.

100% npeaonnarbl A0 AaThl NyGAUKALMK.

Jliobble  M3MEHEHUA  PaCLEHOK AOMKHbI  ObiTb
Coo6leHbl Kak MUHUMYM 3a 2 Mecaua Ao
oduUManbHOM JaTbl  3aKPLITUS  OroBapvBaeMoro
Homepa.

* U3paTenb coxpaHseT 3a co6oit NpaBo nepeHoca
nepBoro  pas3BopoTa B Ciy4ae NOATBEPHAEHMS
reitdongepa.

** PacnonaraeTcs TONbKO B KOHLE XypHana.

Regular pages
Full page
Spread
Guaranteed right hand page

650 000
. 1300000
710 000

Special positions
4th cover
3rd cover
1st spread* ....
Gatefolder ....
2nd spread ..
3rd spread ...
4th spread
From 5th spread till the content
Table of content spread ....
Table of content
Editor's letter spread
Editor’s letter
Masthead
Reader’s letter spread
Reader’s letter right
Glamourama opener
Glamourama right ......
Glamourama spread ..
Glamourscope right .......
Spread after Glamourscope ..
Glam Diva right
Glam Diva spread ..
Sex & Love opener .
Sex & Love right .
Fitness opener
Fitness right
Psycho opener .
Career opener
Career right
Express Glamour opener .
Beauty section right ...

1550 000

Monitoropener 710 000
Right hand page first 1/3 ... 735000
Small Formats **

One-half page (1/2) .. 305 000

One-fourth page (1/4) ... 200 000

Additional advertising materials (promotion advertorials,
inserts, sachet, etc.) rate on request.

Guaranteed consecutive placement: +10%.

All advertisements are subject to vat (+18%).

Agency commission: 15%.

100% Prepayment is due before each publication date.
Rate change announcements will be made at least two
months in advance of

the closing date of the issue affected. Orders for issues
thereafter at rates then

prevailing.

* The publisher reserves the right to withdraw the
reservation of first spread if a cover-gatefolder.
** Placed in the back of a magazine.




CneunpoekTbl/
Promotion

GLAMOUR

Hosoe B periiamMme

KpeatBHas KOMaHAa peknamMHoro oTaena
npeAcTaBNAET HOBOE Hanpas/ieHWe B

pexname - promotion. IKCKNO3UBHbIE CHEMKH,
HeCTaHAapTHbIe MaKeTbl, OpUrMHaNbHbIE CTaTbU

- TBOPYECKMI NOAXOA K KaAoMy npoekTy. C
Hamu paboTaloT Jyulne POCCUIACKME U 3anadHble
dotorpadbl, U3BECTHbIE CTUIUCTLI M TANAHTIMUBbIE
HYPHaNUCTbI.

New trand in Advertising

Advertising creative teampresents a new direction
in advertising - promotion. Exclusiveshooting, non-
standart images, and interesting articles - we are
always searching for a creative way to every project.
The best Russian and foriegn photographers, well-
known stylists and talented journalists are working
with us.

BONLWE HHKAKKX
TPDEIEM! =

1. Moga / LWYM. 2. Kpacota / Vichy. 3. AsTomo6mnn
/Renault. 4. Cneunanbhan cexums "HoBorogHue
nopapku" / Aldo. 5. Texnuka / HP. 6. CneymanbHas
netHsan cexuun / Esprit.

Pa3aHUK .
BCerna c robon

e v PoyT 8 R e -

1. Fashion / TSUM. 2. Beauty / Vichy. 3. Cars / Renault.
4, Special section "New Year Gifts" / Aldo. 5. Techno / l
HP. 6. Special summer section / Esprit.




Pacnucanne/

GLAMOUR

Deadlines
fluBapb 2009
MoaTBepKAEHUE PEKNAMHOIO MECTA ....... 14 Hos6psa 2008
MpepocTaBieHNE MATEPUANOB ................ 21 Hosbps 2008
®epanb 2009
MoaTBEPKAEHUE PEKNAMHOIO MECTA ...... 15 peka6ps 2008
MpeaoctaBneHne MaTePUANIOB .............. 22 nexabps 2008
Mapr 2009
MoaTBepKAEHUE PEKNAMHOIO MECTA ...... 16 aHBaps 2009
MpenoctaBneHne MaTEPUANOB ............... 23 anBaps 2009
Anpenb 2009
MoaTBEpPKAEHUE PEKNAMHOMO MECTA ... 13 peBpans 2009
lNpefoctaBneHne MaTepUanos ............. 20 ¢pespans 2009
Maii 2009
MoaTBEPKAEHUE PEKNAMHOMO MECTA ......... 11 mapra 2009
NpenoctaBneHne MaTEPUANOB ................. 18 mapta 2009
Wionb 2009
MoaTBEpKAEHUE PEKNAMHOIO MECTA ......... 9 anpens 2009
lpeaocTaBneHNE MaTEPUANIOB .....c.cevuees 16 anpens 2009
Wionb 2009

.. 13 mas 2009
20 mas 2009

MNoaTBepxaeH1e peknaMHoOro Mecta
lpepoctaBneHne marepuanos

Agryct 2009

lMoATBEPHAEHNE PEKNAMHOIO MECTA ......... 12 nioHs 2009
lpefocTaBneHNE MATEPUANIOB ....c.eeveveanens 19 untona 2009
CeHt6pb 2009

MoaTBEPKAEHUE PEKNAMHOIO MECTA .......... 17 wions 2009
lMpenocTaBneHne MaTEPUANIOB ..........cueneee 24 wionsa 2009
OKTA6pL 2009

MoaTBEPKAEHUE PEKNAMHOIO MECTA ...... 21 aerycra 2009
lpesoctaBneHne MaTEPUANOB ............... 28 asrycta 2009
Hos6pb 2009

MoaTBEpKAEHNUE PEKNAaMHOro MecTa .... 18 centadpa 2009
lpeaoctaBneHne MaTePUaANos ............ 25 centa6ps 2009
[Leka6pb 2009

MoaTBEPKAEHUE PEKNAMHOIO MECTA ..... 16 okta6ps 2009
lpenoctaBneHne MaTePUaANos .............. 23 okTa6ps 2009
fluBapb 2010

lMoATBepaeHNE PEKNAMHOIO MECTa ...... 13 Hos6psa 2009
lpepoctaBneHne MaTepuanos ............... 20 Hos6ps 2009

Bce cneunanbHble NPOEKTI NOATBEPKAAIOTCA Ha IBE HEAENN PaHbLUE, YEM
perynsipHble pexknamHble nonockl. CPoKKM NpesocTaBAeHUs Matepuanos
NS BKNEEK, BKNAJOK, OBNOXEK, NPUIOKEHUIA 1 T. M. HAa 3 AHA paHblue,
YeM AN5 PerynsipHbiX nonoc. Bo3aMoXHbI U3MEHEHHSs B CPOKaX.

January 2009

Advertising sales deadline ................ 14 November 2008
Materials deadling .........c.coccevveenenns 21 November 2008
February 2009

Advertising sales deadline .................. 15 December 2008
Materials deadling .........cccoeeerereennne 22 December 2008
March 2009

Advertising sales deadline .................. 16 January 2009
Materials deadling ........c.ccoccveveenenne 23 January 2009
April 2009

Advertising sales deadline ................ 13 February 2009
Materials deadline .........cccooevveveenne 20 February 2009
May 2009

Advertising sales deadline...........ccc....... 11 March 2009
Materials deadline .........cccooeevvrerienennnn 18 March 2009
June 2009

Advertising sales deadline .... 9 April 2009
Materials deadline 16 April 2009

July 2009
Advertising sales deadline .
Materials deadline

.. 13 May 2009
20 May 2009

August 2009

Advertising sales deadline ....................... 12 June 2009
Materials deadling ..........c.ccoevvevvcncnnns 19 June 2009
September 2009

Advertising sales deadline ..........cc.coccovnennee 17 July 2009
Materials deadline .........c.ccovvvnniireicnenns 24 July 2009
October 2009

Advertising sales deadling ...........cc.ev... 21 August 2009
Materials deadling .........cccocevviireniens 28 August 2009
November 2009

Advertising sales deadline ............. 18 September 2009
Materials deadline ..........cccoovevneee. 25 September 2009
December 2009

Advertising sales deadline .................. 16 October 2009
Materials deadling ..........c.coveevrniennns 23 October 2009
January 2010

Advertising sales deadline 13 November 2009
Materials deadline ...........ccccoeuvueunee 20 November 2009

All special projects to be approved 2 weeks before regular pages dead-
lines.The deadline for submitting advertising materials for pullouts, in-
serts, covers, supplements, etc is three days earlier then for the regular
pages. Deadlines may change, please contact the advertising sales co-
ordinator.




WUspartenb Editor

WpuHa LWyneHnHa Irina Shulenina

[MpeKTop OTAENa peKnambl Advertising Sales Director

EkatepuHa Kpbinosa Ekaterina Krylova

Crapuuit MeHegKep no peknamve Advertising Senior Sales Manager

Enena Pynr Elena Rung

MeHepepbl No pekname Advertising Sales Managers

Mapraputa MeanksH Margarita Melikyan

EkatepuHa Bopobbesa Ekaterina Vorobieva

EkatepuHa MaxHayeBa Ekaterina Makhnacheva

TatbsiHa HUKaHOpoOBa Tatiana Nikanorova

KoopauHatop peknamHoro otaena Advertising Coordinator

Hatanbs YynaxuHa Natalya Chupakhina

3amecTuTenb AMpeKTopa Nno NpoM3BoOACTBY Deputy Production Director

Masen KoHapatosuy Pavel Kondratovich

[vpeKTop no cneyuanbHbIM NPOEKTaM Advertising Promotion Director

KpuctnHa bacc lapcua Cristina Bass Garsia

MeHemKep No cneyuanbHbIM NPOEKTaM Advertising Promotion Manager

ExkaTepuHa CaHoBHY Ekaterina Sanovich

ApT-AUpeKTOop cneyuanbHbIX NPOEKTOB Promotion Art Director

WpuHa MaxaHeBa Irina Makhaneva

KOHJE HACT 3A0 CONDE NAST ZAO

125009, Poccus, Mocksa, b. imutpoBka, 11, cTp. 7 11, bld. 7, Bolshaya Dmitrovka, Moscow, 125009
Ten.: (495) 745 5567; dakc: (495) 777 0025 Tel.: (+7 495) 745 55 67; fax: (+7 495) 777 00 25
OBERONMEDIA S.R.L. OBERONMEDIA S.R.L.

Angelo Careddu Angelo Careddu

MpeactaButens B Utanuu Italian Representative

18, Via Andegari, 20121 Milano, Italy 18, Via Andegari, 20121 Milano, Italy

Ten.: (39) 02 87 45 43; pakc: (39) 02 87 64 58 Tel.: (39) 02 87 45 43; fax: (39) 02 87 64 58









